
 

 

 

 

 

 

Curriculum Overview –Business Studies and 
                                       Enterprise & Marketing  

 

“Our curriculum will be structured so that no pupil is prevented from pursuing a course or 

programme based on their gender, ability, ethnicity, religion or sexual orientation. Pupils with 

disabilities or special educational needs will, as far as is possible, be provided with reasonable 

adjustments to enable them to access an ambitious and relevant curriculum.” 

Why is the study of Business 

Studies and Enterprise & Marketing  

important? 

Business Studies & Enterprise and Marketing is a 

dynamic, interesting and challenging subject 

area.  It is completely relevant to the world in 

which we live today, providing students with 

realistic learning experiences which they will carry 

on into life. 

Pupils learn how to use relevant terms, concepts 

and methods effectively to describe business and 

economic behaviour.  Within the Business Studies 

department we want our students to develop as 

independent learners and encourage them to use 

an enquiring, critical approach to distinguish facts 

from opinions, develop arguments and make 

informed judgements 

Business Studies & Enterprise and Marketing also 

makes a positive contribution to developing 

young people as individuals and participants in 

society, the economy and the environment.   

What skills will you gain from 

Business Studies & Marketing? 

 Collaborative working 
 Independent thinking 

 Numeracy & Financial analysis 
 Research Skills 

 Presentation skills 
 Evaluation skills  

 IT skills  

 Self Confidence  

What knowledge will you gain from 

the study of Business and Enterprise 

and Marketing? 

Students will gain knowledge of: 

 Enterprise and Entrepreneurship 
 Business Organisations 
 Sale and Marketing 
 Human Resources 

 Manufacturing and Production 
 Technology in Business 
 How the wider economy affects us all 
 Business Finance 



 

 

 

 

 

 

How does Business Studies and 

Enterprise and Marketing help you 

in other subject areas? 

Business Studies and Enterprise and Marketing 

provides you with a significant amount of business 

knowledge that you can also transfer to other 

subjects , such planning and presenting a project 

or ideas, it helps you look at numerical and 

financial information and data in a real world 

situation.  

Additionally the theory can be transferred to any 

area of work that you are aiming to work in, 

whether it is planning and organising the finances 

of your own building company, recruiting new 

employees for your hotel business, ensuring you 

understand consumer law if you work in a retail 

situation or being able to understand the impact in 

an increase in the minimum wage to your 

mechanics business.  

Business Studies effects everybody who owns and 

runs a business and it effects everybody who works 

in a business providing you with practical 

knowledge and skills beyond the classroom.  



 

 

How are you assessed in Business Studies and 

Enterprise & Marketing? 

Enterprise and Marketing  

Graded as Pass , Merit , Distinction 

Unit One: Enterprise and marketing concepts 

Students explore the techniques businesses use to understand their 

market and develop products, investigate what makes a product 

viable and understand how businesses attract and retain customers. 

Unit Two: Design a business proposal 

Students are presented with a business challenge from which they 

create a researched and costed business proposal. They will carry out 

market research, present data, use idea generation tools, seek and 

act on feedback, and cost their proposals. In their work on this unit 

they will develop their self-assessment, collaborative working, 

creativity, numeracy, research and evaluative skills. 

 Unit Three: Market and pitch a business proposal 

Students prepare for and pitch the business proposal that they 

developed in the previous unit. They develop a brand identity and 

investigate how best to promote their product and then plan, practise 

and finally deliver their pitch. Afterwards they review both their 

performance and their business proposal. This will help develop their 

analysis and self-evaluative skills as well as those relating to self-

presentation. 

GCSE Business Studies  

Graded as 9-1 

Unit 1—Investigating small business 

In this unit, pupils will look at how entrepreneurs spotting a business 

opportunity.  Showing enterprise and how a business idea is put into 

practice will be learnt through practical tasks, with pupils experiencing what 

it is like to start up a business.  How businesses make their start-up 

effective is looked at by investigating financial plans and pupils will learn 

simple financial calculations and how to calculate profit and monitor 

business expenditure through interpreting cash flow forecasts.  Pupils will 

learn about the economic environment that affects business start-up and 

expansion. 

Unit 2 - Building a business 

You will explore marketing and how businesses meet customer needs.  

Pupils will learn how businesses carry out effective financial management 

and pupils will be able to carry out simple financial calculations.  People 

management is covered by looking at recruitment and selection of 

employees and methods used to motivate the workforce.  The wider world 

affecting business is also investigated including looking at the external 

economic environment. 
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